
    

 

 

 
1 

 

 

 

 

 

 

DISSEMINATION AND EXPLOITATION PLAN 
 

 

 

 

 

 

 

 

 

 

 

 
 
Project Acronym: MIMWOOD 
Project Start Date: 31st December 2016 
Project Duration: 28-Months 
Project End Date: 30th April 2019 
Project number: 2016-1-ES01-KA202-025558 
Coordinator: AIDIMME 
Reporting Authors:  

 Maria Josefa Llaudes LLaudes – AIDIMME 

 Cecilia Amo Cardona - AIDIMME 



    

 

 

 
2 

 

INDEX 

 
1. Introduction .................................................................................................................... 4 

2. Requirements in terms of dissemination and exploitation ............................................ 4 

3. What, why, who, when, where and how ....................................................................... 6 

4. Aims and objectives ........................................................................................................ 8 

5. Sharing project results .................................................................................................... 9 

6. Target audiences .......................................................................................................... 10 

7. Tools.............................................................................................................................. 10 

7.1. Internal communication ............................................................................................ 11 

7.2 Dissemination tools .................................................................................................... 11 

7.2.1. Logo .................................................................................................................... 11 

7.2.2. Website ............................................................................................................... 12 

7.2.3. Social Network .................................................................................................... 13 

7.2.4. Poster and brochure ........................................................................................... 14 

7.2.5. Newsletters ......................................................................................................... 15 

8. Impact exercise ............................................................................................................. 16 

9. Partners commitment .................................................................................................. 19 

9.1. AIDIMME (Coordinator) ............................................................................................. 19 

9.1.1. Official website ................................................................................................... 19 

9.1.2. Creation of Newsletters ...................................................................................... 21 

9.1.3. Specialised sectoral blog Noticias Habitat:......................................................... 25 

9.1.4. Actualidad AIDIMME No. 63 ............................................................................... 28 

9.1.5. Press release ....................................................................................................... 28 

9.1.6. Twitter de AIDIMME ........................................................................................... 29 

9.1.7. Dissemination in the 17th Innovawood General Assembly ................................ 30 

9.1.8. Congreso HABITAT 2018 ..................................................................................... 31 

9.1.9. Tweet about closure meeting............................................................................. 33 

9.2. CIPFP CATARROJA ...................................................................................................... 34 

9.2.1. Official website ................................................................................................... 34 

9.2.2. Twitter ................................................................................................................ 37 

9.2.3. Facebook ............................................................................................................. 41 

9.2.4. Instagram ............................................................................................................ 42 

9.2.5. Monthly newsletters .......................................................................................... 43 

9.2.6. Jornadas Nacionales de Madera y Mueble en IFEBA-Badajoz: .......................... 46 

9.2.7. Primera Jornada de Proyectos Erasmus+ de la Comunidad Valenciana, 
organizada por el CEFIRE el 10 de julio 2018 ............................................................... 47 

9.2.8. Rollers para difusión ........................................................................................... 48 

9.2.9. Cartel para difusion ............................................................................................ 48 



    

 

 

 
3 

 

9.3. WOODWIZE ............................................................................................................... 49 

9.3.1. Official website ................................................................................................... 49 

9.3.2. Newsletter .......................................................................................................... 50 

9.3.3. Press conference ................................................................................................ 51 

9.3.4. Magazine ............................................................................................................ 55 

9.3.5. Prowood Fair ...................................................................................................... 56 

9.4. WOOD.BE ................................................................................................................... 59 

9.4.1. Official website ................................................................................................... 59 

9.4.2. Prowood fair ....................................................................................................... 60 

9.5. CFPIMM ..................................................................................................................... 62 

9.5.1. Official website ................................................................................................... 62 

9.5.2. Specialized own sectorial magazines: Valor Madeira ........................................ 63 

9.5.3. e-Newsletter ....................................................................................................... 67 

9.6. GMIT LETTERFRACK ................................................................................................... 69 

9.6.1. Official website ................................................................................................... 69 

9.6.2. Twitter ................................................................................................................ 70 

9.6.3. Facebook ............................................................................................................. 72 

9.6.4. Creation of the official MIMWOOD twitter ........................................................ 73 

9.6.5. Fair Teagasc | Agriculture and Food Development Authority: .......................... 74 

9.6.6. National Forestry Conference 2018, Enfield, Co Meath. ................................... 77 

9.6.7. Forestry and Environment Open Day at Ballyhaise 2018 ................................... 79 

9.6.8. ProSilva Field day ................................................................................................ 80 

9.6.9. Opening of GMIT Letterfarck student exhibition 2018, Letterfrack .................. 81 

9.6.10. Mendel with Profs Boris Hala and Jiri Tauber Sep 26 ...................................... 82 

9.6.11. Presentation to representatives from 20 companies Oct 9 ............................. 83 

9.6.12. TEI of Thessaly Presentation of students and staff .......................................... 84 

9.6.13. Specialized sectoral association website: IWFM – Irish Wood and Furniture 
Manufacturing Network ............................................................................................... 85 

9.6.14. Creation of a poster with project results: ........................................................ 86 

9.6.15. Innovawood General Assembly ........................................................................ 87 

9.6.16. New materials section, GMIT Library ............................................................... 88 

9.7. FEDERLEGNO ARREDO ............................................................................................... 89 

9.7.1. Official Website .................................................................................................. 89 

9.7.2. MIMWOOD page for final conference ............................................................... 90 

9.7.3. MADE EXPO - International Trade Show For Architecture and The Construction 
Industry ......................................................................................................................... 91 

9.7.11. Tweet about Final Dissemination Event in Italy ............................................. 110 

10. Sustainability of the project – Maintaining MIMWOOD alive................................ 114 

 



    

 

 

 
4 

 

1. Introduction 
Activities serving the dissemination and exploitation of results are a way to showcase the 
work that has been done as part of the Erasmus+ project. Sharing results, lessons learned 
and outcomes and findings beyond the participating organisations will enable a wider 
community to benefit from a work that has received EU funding, as well as to promote the 
organisation’s efforts towards the objectives of Erasmus+, which attaches fundamental 
importance to the link between Programme and policies. Therefore each of the projects 
supported by the Programme is a step towards achieving the general objectives defined 
by the Programme to improve and modernise education, training and youth systems. 

Dissemination activities will vary between projects, and it is important to consider what 
kinds of dissemination activities are fitted to each participating organisations. Partners in 
smaller projects should undertake dissemination and exploitation appropriate to the level 
of their activity. Dissemination activities for a mobility project will trigger different 
requirements than those for a partnership project. The extent of dissemination and 
exploitation activities will increase with the size and strategic importance of the project. 
When applying, applicants will be asked to explain their intentions/plans for dissemination 
and exploitation activities, and if successful, required to carry them out. 

 

2. Requirements in terms of dissemination and exploitation 

 
General qualitative requirements 
Depending on the action, applicants for funding under Erasmus+ are required to consider 
dissemination and exploitation activities at the application stage, during their activity and 
after the activity has finished. This section gives an overview of the basic requirements 
laid down in the official documentation of the Erasmus+ Programme. 

Dissemination and exploitation is one of the award criteria on which the application will 
be assessed. Depending on the project type, it will be given a different weight in the 
assessment of the application. For cooperation projects, a detailed and comprehensive 
plan, describing targets, tools and outcomes will be requested and further assessed. 
Although generally one partner will take the responsibility for dissemination and 
exploitation coordination for the whole project, the responsibility for implementation 
should be shared among all partners. Each partner will be involved in these activities 
according to the needs and roles in the project. 
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Visibility of the  European  Union and of the Erasmus+ Programme 
Beneficiaries shall always use the European emblem (the 'EU flag') and the name of the 
European Union spelled out in full in all communication and promotional material. The 
preferred option to communicate about EU funding through the Erasmus+ Programme is 
to write 'Co-funded by the Erasmus+ Programme of the European Union' next to the EU 
emblem. Examples of acknowledgement of EU funding and translations of the text are 
available at eacea.ec.europa.eu/about-eacea/visual-identity_en. 

The brand name of 'Erasmus+' shall not be translated. Guidelines for beneficiaries on the 
use of the EU emblem in the context of EU programmes are available 
at ec.europa.eu/dgs/communication/services/visual_identity/pdf/use-emblem_en.pdf 

  

Use of the Erasmus+ Project Results Platform 
An Erasmus+ Project Results Platform was established to offer a comprehensive overview 
of projects funded under the Programme and to highlight good practice examples and 
success stories. The platform also makes available products/deliverables/intellectual 
outputs which are the result of the projects funded. 

Good practice examples are the object of an annual selection by each National Agency and 
by the Executive Agency. Success stories are selected from among the good practice 
examples at central level by DG EAC. 

The Erasmus+ Project Results Platform serves different purposes: 

 Transparency, as it provides a comprehensive overview of all projects funded 
under the programme (including project summaries, funding figures, URL links, 
etc.); 

 Accountability, as it gives access to end-users and practitioners to project results; 
 Inspiration, as it showcases good practices and success stories among Erasmus+ 

beneficiaries selected every year at national and European level. 

For most Erasmus+ projects, beneficiaries are required to provide a summary describing 
their project in English at application stage. 

The project summary is of particular importance as it provides a description for the 
general public. It should therefore be drafted in plain language and clear style so that the 
actual content of the project can be quickly understood, also by outsiders. 

The following elements should be part of the summary: context/background of the 
project; objectives of the project; number and profile of participants; description of 

http://ec.europa.eu/dgs/communication/services/visual_identity/pdf/use-emblem_en.pdf
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activities; methodology to be used in carrying out the project; a short description of the 
results and impact envisaged; the potential longer-term benefits. 

The Erasmus+ Project Results Platform can be consulted 
at: ec.europa.eu/programmes/erasmus-plus/projects/. 

 

3. What, why, who, when, where and how 

 
What do dissemination and exploitation mean? 
 

Dissemination is a planned process of providing information on the results of programmes 
and initiatives to key actors. It occurs as and when the result of programmes and 
initiatives become available. In terms of the Erasmus+ Programme this involves spreading 
the word about the project successes and outcomes as far as possible. Making others 
aware of the project will impact on other organisations in the future and will contribute to 
raising the profile of the organisation carrying out the project. To effectively disseminate 
results, an appropriate process at the beginning of the project needs to be designed. This 
should cover why, what, how, when, to whom and where disseminating results will take 
place, both during and after the funding period. 

Exploitation is (a) a planned process of transferring the successful results of the 
programmes and initiatives to appropriate decision-makers in regulated local, regional, 
national or European systems, on the one hand, and (b) a planned process of convincing 
individual end-users to adopt and/or apply the results of programmes and initiatives, on 
the other hand. For Erasmus+ this means maximising the potential of the funded 
activities, so that the results are used beyond the lifetime of the project. It should be 
noted that the project is being carried out as part of an international programme working 
towards lifelong learning and supporting European policies in the field of education, 
training, youth and sport. Results should be developed in such a way that they can be 
tailored to the needs of others; transferred to new areas; sustained after the funding 
period has finished; or used to influence future policy and practice. 

Dissemination and exploitation are therefore distinct but closely related to one another. 

 
 
 
 
 

http://ec.europa.eu/programmes/erasmus-plus/projects/
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What is intended by "results of the activity"? 
 

Results are achievements of the European activity or project that received EU funding. The 
type of result will vary depending on the type of project. Results can be classified as either 
(a) outputs or (b) outcomes: 

Output: a tangible product which is produced by a given project and which may be 
quantified; outputs can be accessible products like curricula, studies, reports, materials, 
events, or websites; 

Outcome: an intangible added value achieved through the achievement of the project 
objectives and targets. Ordinarily, such added value defies quantification, whether it 
covers concrete events and actions such as training, training platforms, content or 
methodology, or more abstract consequences such as increased awareness, increased 
skills or improved abilities. knowledge and experience gained by participants, partners or 
other stakeholders involved in the project. 

 

What do impact and sustainability mean? 
 

Impact is the effect that the activity carried out and its results have on people, practices, 
organisations and systems. Dissemination and exploitation of results plans can help to 
maximize the effect of the activities being developed so that they will impact on the 
immediate participants and partners for years to come. Benefits to other stakeholders 
should also be considered in order to make a bigger difference and get the most from the 
project. 

Sustainability is the capacity of the project to continue and use its results beyond the end 
of the funding period. The project results can then be used and exploited in the longer-
term, perhaps via commercialisation, accreditation or mainstreaming. Not all parts of the 
project or results may be sustainable and it is important to view dissemination and 
exploitation as a progression that extends beyond the duration of the project, and into the 
future. 
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4. Aims and objectives 
 

The first goal of dissemination and exploitation is to spread projects' results. The second 
goal is to contribute to the implementation and shaping of national and European policies 
and systems. Beneficiaries should develop their own way of achieving this goal. 
Developing ideas for dissemination and exploitation is important for every project funded 
by the Erasmus+ Programme. However, the type and intensity of dissemination and 
exploitation activities should be proportional and tailored to particular needs and type of 
project developed. This includes whether the project is process-oriented or aimed at 
producing tangible deliverables; if it is stand alone or part of a larger initiative; whether it 
is developed by large or small-scale participating organisations, etc. Participating 
organisations should discuss the aims and objectives of the activities/plan and decide on 
the best activities and approaches as well as share the tasks among partners taking into 
account the particular specifics of the project. 

For structured cooperation projects such as Strategic Partnerships, Knowledge Alliances, 
Sport, Collaborative Partnerships and Capacity-building projects, a good quality 
dissemination and exploitation plan should include measurable and realistic objectives, a 
detailed timetable and provide a resource planning for the activities to be undertaken. 
Involving target groups in activities will also help to maximise the use of the project’s 
results. It is important to set the strategy right from the beginning as this is the main way 
that will foster communication with the target audiences. Such a requirement is not 
foreseen for mobility projects. However, project organisers are invited to communicate 
the learning outcomes reached by participants in such activities. They should also 
encourage participants to share with others what they have gained from taking part in the 
mobility activity. Finally, the dissemination part of the Programme is also supposed to 
raise the quality of the Programme by stimulating innovative projects and sharing good 
practices. 

Communication is a broader concept. It includes information and promotion activities to 
raise awareness and enhance the visibility of the project’s activities in addition to the 
dissemination and exploitation of the project results. However, very often it is difficult to 
make a clear distinction between these areas. For this reason, planning an overall strategy 
framework covering both fields can be a more efficient way to make the most of the 
available resources. Dissemination and exploitation of results should form a crucial part of 
any communication activities taking place during the project’s lifetime. 
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5. Sharing project results 
 

Taking the time to develop a comprehensive dissemination and exploitation plan will be 
advantageous for both the beneficiary and its partners. As well as raising the profile of the 
organisation, dissemination and exploitation activities can often create new opportunities 
to extend the project and its results or develop new partnerships for the future. Successful 
dissemination and exploitation may also lead to external recognition of the work carried 
out adding further credit to it. Sharing the results will enable others to benefit from the 
activities and experiences of the Erasmus+ Programme. Project results can serve as 
examples and inspire others by showing what is possible to achieve under the 
Programme. 

Dissemination and exploitation of project results can help to inform future policy and 
practice. Dissemination and exploitation of results activities carried out by beneficiaries 
will support the wider aim of improving the European Union’s systems. The impact of the 
Erasmus+ Programme is measured not only by the quality of project results but also by the 
extent to which these results are known and used outside the project partnership. By 
reaching out to as many potential users as possible through effective dissemination, this 
will help to achieve a return on investment. 

The dissemination and exploitation of project results also increases awareness of the 
opportunities offered by the Programme and highlights the European added value of 
activities supported by Erasmus+. This can contribute to a positive public perception and 
encourage wider participation in this new EU Programme. It is fundamental to consider 
the aims and objectives of the dissemination and exploitation plan. These should link to 
the project aims to ensure that the methods and approaches used are appropriate for the 
Erasmus+ project and its results, as well as for the identified target audiences. 
Dissemination and exploitation goals may be to: 

 raise awareness; 
 extend the impact; 
 engage stakeholders and target groups; 
 share  solutions and know how; 
 influence policy and practice; 
 develop new partnerships. 
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6. Target audiences 
 

Identifying target groups, both at different geographical levels (local, regional, national, 
European) and in the own field of the beneficiary (colleagues, peers, local authorities, 
other organisations leading the same type of activity, networks, etc.) is essential. Activities 
and messages have to be tailored appropriately taking into account audiences and target 
groups, for example: 

 end-users of the project activities and deliverables: companies, VET students and 
teachers; 

 stakeholders, experts or practitioners in the furniture field; 
 decision-makers at local, regional, national and European level; 
 press and media; 

 

7. Tools 
There are many different ways to disseminate and exploit results. Being creative and 
thinking of fresh ideas so that the Erasmus+ project and results really stand out will be 
appreciated. Beneficiaries  will use: 

 the Erasmus+ Project Results Platform; 
 project website; 
 transnational meetings; 
 dedicated discussion opportunities such as information sessions, workshops, 

(online) seminars, training courses, exhibitions, demonstrations, or peer reviews; 
 targeted written material such as reports, articles in specialised press, newsletters, 

press releases, leaflets or brochures; 
 social media; 
 public events; 
 project branding and logos; 
 existing contacts and networks. 

In terms of exploitation it is important to think about how results can make a difference to 
the project, end- users, peers or to policy makers. Exploitation mechanisms include: 

 positive reputational effects for the participating organisations; 
 increased awareness on a theme, target or area of work; 
 increased financial support by other supporters or donors; 
 increased influencing on policy and practice. 

http://ec.europa.eu/programmes/erasmus-plus/projects?pk_campaign=Web-ErasmusplusEN&pk_kwd=valor-projects-results
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7.1. Internal communication 

In order to improve communication between partners, an intranet on the website of the project 
will be enabled with the following tools of management and exchange of information: 

 Enabled and secure access for each partner 

 Sharing documents – partners can upload and download documents 

 Access to updated planning and management documents  

On the other hand, regular meetings of project management are another means of 
communication between members and, finally the tools of telecommunication (phone, email, 
systems of video conferencing, etc.). 

 

7.2 Dissemination tools 

7.2.1. Logo  

The project partners have decided to design a logo of the common project, which must be always 
accompanied by the own Erasmus +. 
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7.2.2. Website 

The web will have a public side which will include different sections with different information: 
Executive summary of the project, project objectives, results and progress made; identification of 
the National Agency, information of partners, primary contact for the project, etc. 

Website: www.mimwoodproject.eu  

 

 

http://www.mimwoodproject.eu/
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7.2.3. Social Network 

Among the partners, GMIT Letterfrack have taken care of dissemination through social networks:  

Twitter: twitter.com/mimwood  

 

 

https://twitter.com/mimwood
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7.2.4. Poster and brochure 

A poster for dissemination and a brochure have been created. 
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7.2.5. Newsletters 

After each meeting, the coordinator of the project, AIDIMME will create a newsletter. They have 
been uploaded in the website: http://www.mimwoodproject.eu/newsletter.asp  

 

 

 

 

 

 

 

http://www.mimwoodproject.eu/newsletter.asp


    

 

 

 
16 

 

8. Impact exercise 

 

Partners carried out an impact measurement exercise that was proposed by the National Agency 
in UK. The methodology used can be found in the official website: 
https://www.erasmusplus.org.uk/impact-and-evaluation 

 

Used templates:  

 

 

 

https://www.erasmusplus.org.uk/impact-and-evaluation
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IMPACT+ EXERCISE SUMMARY TABLE_MIMWOOD 

 

AREA OF 
IMPACT 

IMPACTS / OUTCOMES INDICATORS DATA SOURCES 

TIMESCALE 

SHORT 
TERM 

MEDIUM 
TERM 

LONG 
TERM 

SYSTEMIC 

Disseminating the advantages on the use of 
innovative materials 

Furniture industries using innovative 
materials 

Innovative materials used /Innovative 
materials used in 6 years 

X X  

Disseminating knowledge about innovative 
materials and its technical characteristics  

Demand for information about innovative 
materials (ecological, thermic, recycled…) 

Companies asking information/courses 
about innovative materials 

X   

Increasing the demand of courses related with 
innovative materials  

Demand for training courses in innovative 
materials 

Workers and potential workers looking for 
information about materials 

X   

ORGANISAT
IONS 

The results for the Project will be integrating tin 
courses curricula  

Number of training courses integrating the 
innovative materials subject 

Training plan provide by partners 
organizations 

X   

MIMWOOD library will be used per workers and 
students within the sector 

Number of users of MIMWOOD platform Counting the data base users X   

Organizations will pay more attention to 
innovative materials to develop prototypes  

Budget spent on innovative materials 
Budget spent on innovative materials/ 
Budget spent on materials 

   

Innovative materials as a strategic subject 
regarding the competitiveness of furniture 
industries 

Number of activities promoted related with 
innovative materials 

Activities as workshops, seminars and 
others 

X X  

LEARNERS 

More diversity of products integrating innovative 
materials  

Number of products (projects) created with 
innovative materials 

Projects created by trainees using 
innovative materials 

X   

Learners will improve their competences on New competences in innovative materials Courses curricula integrating knowledge 
about innovative materials (categories, 

X   
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AREA OF 
IMPACT 

IMPACTS / OUTCOMES INDICATORS DATA SOURCES 

TIMESCALE 

SHORT 
TERM 

MEDIUM 
TERM 

LONG 
TERM 

innovative materials  technological properties…) 

The knowledge on innovative materials will open 
new horizons in terms of creativity and 
functionality   

New attitudes towards the use of materials 
(flexibility, diversity…) 

New projects or prototypes created using 
innovative materials 

X X X 

Trainees in work placements spreading 
knowledge about innovative materials 

Number of trainees in work placements 
spreading knowledge about innovative 
materials (MIMWOOD platform) 

Number of trainees in work placements 
working directly in the design of the 
products 

X X X 

STAFF 
Improving the knowledge and competences on 
innovative materials 

Number of staff managing and updating the 
MIMWOOD platform 

Staff managing and updating the data base 
/ Staff leading with technological subjects  

X X X 

 
EXAMPLE: 

 

ACTIVITY 
Transformation process 

OUTPUT 
Results 

OUTCOME 
Changes and benefits generated by 
the results – occur in the short term 

(1-3 years) 

IMPACT 
Fundamental change that happens because of an 

activity – occur in the long term 

 
Development of MIMWOOD Data 
Base 

 
MIMWOOD Data Base 

 
- Learners and teachers using the 
Data Base 
 

 
Learners, as future workers will disseminate 
knowledge on innovative materials in furniture 
industry (products integrating more innovative 
materials) 
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9. Partners commitment 

 

Partners committed to disseminate the project with these resources and tools: 

 

9.1. AIDIMME (Coordinator) 

 

9.1.1. Official website 

 
www.aidimme.es/serviciosOnline/difusion_proyectos/detalles.asp?id=28297 
 

http://www.aidimme.es/serviciosOnline/difusion_proyectos/detalles.asp?id=28297
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9.1.2. Creation of Newsletters 

 

After each meeting, the coordinator of the project, AIDIMME will create a newsletter. They have 
been uploaded in the website: http://www.mimwoodproject.eu/newsletter.asp  

 

 

 

 

 

 

 

http://www.mimwoodproject.eu/newsletter.asp
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Newsletter 01: 

 

 

Newsletter 02: 
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Newsletter 03: 

 

 

Newsletter 04: 
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Newsletter 05: 
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9.1.3. Specialised sectoral blog Noticias Habitat: 

www.noticiashabitat.com/2017/proyecto-mimwood-desarrollo-de-un-sistema-de-gestion-de-
materiales-innovadores-para-los-centros-de-formacion-profesional-del-sector-de-la-madera-y-del-
mueble/  

 

 

http://www.noticiashabitat.com/2017/proyecto-mimwood-desarrollo-de-un-sistema-de-gestion-de-materiales-innovadores-para-los-centros-de-formacion-profesional-del-sector-de-la-madera-y-del-mueble/
http://www.noticiashabitat.com/2017/proyecto-mimwood-desarrollo-de-un-sistema-de-gestion-de-materiales-innovadores-para-los-centros-de-formacion-profesional-del-sector-de-la-madera-y-del-mueble/
http://www.noticiashabitat.com/2017/proyecto-mimwood-desarrollo-de-un-sistema-de-gestion-de-materiales-innovadores-para-los-centros-de-formacion-profesional-del-sector-de-la-madera-y-del-mueble/
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9.1.4. Actualidad AIDIMME No. 63 

 

 

 

9.1.5. Press release 

 
www.mimwoodproject.eu/docs/Mimwood-Clickug5OCT.pdf 

 

 
 

http://www.mimwoodproject.eu/docs/Mimwood-Clickug5OCT.pdf
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9.1.6. Twitter de AIDIMME 
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9.1.7. Dissemination in the 17th Innovawood General Assembly 

 

http://actualidad.aidimme.es/2019/04/01/decimoseptima-asamblea-general-de-
innovawood/ 

 
 

 

http://actualidad.aidimme.es/2019/04/01/decimoseptima-asamblea-general-de-innovawood/
http://actualidad.aidimme.es/2019/04/01/decimoseptima-asamblea-general-de-innovawood/
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9.1.8. Congreso HABITAT 2018 
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9.1.9. Tweet about closure meeting 
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9.2. CIPFP CATARROJA 

 

9.2.1. Official website 

 

www.labora.gva.es/es/web/cipfp-catarroja/proyectos-europeos  

 

 

 

 

 

 

 

 

 

 

http://www.labora.gva.es/es/web/cipfp-catarroja/proyectos-europeos
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www.labora.gva.es/es/web/cipfp-catarroja/noticias/-
/asset_publisher/FVAX6Z7iDSIY/content/3er-meeting-mimwood-project  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.labora.gva.es/es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/3er-meeting-mimwood-project
http://www.labora.gva.es/es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/3er-meeting-mimwood-project
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www.labora.gva.es/es/web/labora-formacio/novedades/-
/asset_publisher/5nD82JBbjMLR/content/trasnational-meeting-4-mimwood-project/164264038 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.labora.gva.es/es/web/labora-formacio/novedades/-/asset_publisher/5nD82JBbjMLR/content/trasnational-meeting-4-mimwood-project/164264038
http://www.labora.gva.es/es/web/labora-formacio/novedades/-/asset_publisher/5nD82JBbjMLR/content/trasnational-meeting-4-mimwood-project/164264038
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9.2.2. Twitter 

 

twitter.com/fpcatarroja/status/908807897215270913 
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twitter.com/fpcatarroja/status/960807593429164032 
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twitter.com/fpcatarroja/status/976374690234142720 

 

 

 



    

 

 

 
40 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



    

 

 

 
41 

 

9.2.3. Facebook 

www.facebook.com/pages/CIPFP-Catarroja/193119534178409 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.facebook.com/pages/CIPFP-Catarroja/193119534178409
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9.2.4. Instagram 

 
www.instagram.com/FPCATARROJA/ 
 

 
 

 
 
 
 

http://www.instagram.com/FPCATARROJA/
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9.2.5. Monthly newsletters 

 
www.mimwoodproject.eu/docs/Febrer18%20V.pdf 

 

http://www.mimwoodproject.eu/docs/Febrer18%20V.pdf
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9.2.6. Jornadas Nacionales de Madera y Mueble en IFEBA-Badajoz: 

www.servef.gva.es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/xxiv-
jornadas-tecnicas-nacionales-de-madera-y-
mueble?redirect=http%3A%2F%2Fwww.servef.gva.es%2Fweb%2Fcipfp-
catarroja%2Fnoticias%3Fp_p_id%3D101_INSTANCE_FVAX6Z7iDSIY%26p_p_lifecycle%3D0%26p_p
_state%3Dnormal%26p_p_mode%3Dview%26p_p_col_id%3Dcolumn-2%26p_p_col_count%3D1 

 

 

 

http://www.servef.gva.es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/xxiv-jornadas-tecnicas-nacionales-de-madera-y-mueble?redirect=http%3A%2F%2Fwww.servef.gva.es%2Fweb%2Fcipfp-catarroja%2Fnoticias%3Fp_p_id%3D101_INSTANCE_FVAX6Z7iDSIY%26p_p_lifecycle%3D0%26p_p_state%3Dnormal%26p_p_mode%3Dview%26p_p_col_id%3Dcolumn-2%26p_p_col_count%3D1
http://www.servef.gva.es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/xxiv-jornadas-tecnicas-nacionales-de-madera-y-mueble?redirect=http%3A%2F%2Fwww.servef.gva.es%2Fweb%2Fcipfp-catarroja%2Fnoticias%3Fp_p_id%3D101_INSTANCE_FVAX6Z7iDSIY%26p_p_lifecycle%3D0%26p_p_state%3Dnormal%26p_p_mode%3Dview%26p_p_col_id%3Dcolumn-2%26p_p_col_count%3D1
http://www.servef.gva.es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/xxiv-jornadas-tecnicas-nacionales-de-madera-y-mueble?redirect=http%3A%2F%2Fwww.servef.gva.es%2Fweb%2Fcipfp-catarroja%2Fnoticias%3Fp_p_id%3D101_INSTANCE_FVAX6Z7iDSIY%26p_p_lifecycle%3D0%26p_p_state%3Dnormal%26p_p_mode%3Dview%26p_p_col_id%3Dcolumn-2%26p_p_col_count%3D1
http://www.servef.gva.es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/xxiv-jornadas-tecnicas-nacionales-de-madera-y-mueble?redirect=http%3A%2F%2Fwww.servef.gva.es%2Fweb%2Fcipfp-catarroja%2Fnoticias%3Fp_p_id%3D101_INSTANCE_FVAX6Z7iDSIY%26p_p_lifecycle%3D0%26p_p_state%3Dnormal%26p_p_mode%3Dview%26p_p_col_id%3Dcolumn-2%26p_p_col_count%3D1
http://www.servef.gva.es/web/cipfp-catarroja/noticias/-/asset_publisher/FVAX6Z7iDSIY/content/xxiv-jornadas-tecnicas-nacionales-de-madera-y-mueble?redirect=http%3A%2F%2Fwww.servef.gva.es%2Fweb%2Fcipfp-catarroja%2Fnoticias%3Fp_p_id%3D101_INSTANCE_FVAX6Z7iDSIY%26p_p_lifecycle%3D0%26p_p_state%3Dnormal%26p_p_mode%3Dview%26p_p_col_id%3Dcolumn-2%26p_p_col_count%3D1
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9.2.7. Primera Jornada de Proyectos Erasmus+ de la Comunidad Valenciana, 
organizada por el CEFIRE el 10 de julio 2018 
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9.2.8. Rollers para difusión 

 

 

9.2.9. Cartel para difusion 
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9.3. WOODWIZE 

 

9.3.1. Official website 

 
www.woodwize.be/nl/page.asp?pageid=268 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.woodwize.be/nl/page.asp?pageid=268
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9.3.2. Newsletter 

In our newsletter WOODWIZE Informail, that WOODWIZE sends out to 3.750 addresses of 
companies, schools and other interested people, we had a mentioning of MIMwood, also within 
the promotion of Prowood (August 2018) (see Woodwize-infomail-2018-3_NL.pdf at page 7 or 
separately, 7_PDFsam_...pdf) 
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9.3.3. Press conference  

During a press conference held in Antwerp MAS Museum on June 22nd, WOODWIZE explained 
what WOODWIZE and WOOD.BE were planning for Prowood fair.  
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9.3.4. Magazine 

MIMWOOD poster joined at our magazine Hout vasthouden Mag, distributed free of charge for 
9.000 students in woodworking and furniture education. 
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9.3.5. Prowood Fair 

Distribution of this poster (745 x) at the Prowood fair (www.prowood-fair.be); the national wood 
and furniture technology fair at Ghent from Oct. 21st till Oct 25th 2018, with 2.750 students visting 
an d+/- 15.000 professionals in wood and furniture sector visiting. At this fair, there is a special 
stand presentation for MIMWOOD. 

 

 

http://www.prowood-fair.be/
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Final figures of the number of schools and students that visited us at the Prowood fair  
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9.4. WOOD.BE 

 

9.4.1. Official website 

 

www.wood.be/projecten/mimwood 

 

 

 

 

 

 

 

 

 

 

http://www.wood.be/projecten/mimwood
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9.4.2. Prowood fair 
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9.5. CFPIMM 

 

9.5.1. Official website 

 

http://cfpimm.pt/parcerias_03.asp 

 

 

http://cfpimm.pt/parcerias_03.asp
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9.5.2. Specialized own sectorial magazines: Valor Madeira 

 
Valor Madeira December 2016: http://cfpimm.pt/ValorMadeira/valormadeira_28.asp 

 

 

 

http://cfpimm.pt/ValorMadeira/valormadeira_28.asp
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Valor Madeira November 2017: http://cfpimm.pt/pdf/valormadeira/vm_30.pdf 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://cfpimm.pt/pdf/valormadeira/vm_30.pdf
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Valor Madeira July 2018: http://cfpimm.pt/pdf/valormadeira/vm_31.pdf 

 

 
 

 

 

 

 

 

 

 

 

http://cfpimm.pt/pdf/valormadeira/vm_31.pdf
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Valor Madeira December 2018 
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9.5.3. e-Newsletter 

 

March 2018: http://cfpimm.pt/e_newsletter/2018/marco1/index.html 

 

 

 

 

 

 

http://cfpimm.pt/e_newsletter/2018/marco1/index.html
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November 2018: 
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9.6. GMIT LETTERFRACK 

 

9.6.1. Official website 

 

https://www.gmit.ie/furniture/gmit-letterfrack-research-projects 
 

 
 

 

 

 

https://www.gmit.ie/furniture/gmit-letterfrack-research-projects
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9.6.2. Twitter 

 
twitter.com/GMITLetterfrack/status/960535048905781248 
 

 
 

https://twitter.com/GMITLetterfrack/status/960535048905781248
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9.6.3. Facebook 

https://www.facebook.com/OfficialGMITLetterfrack/ 

 

 

https://www.facebook.com/OfficialGMITLetterfrack/
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9.6.4. Creation of the official MIMWOOD twitter 

 
https://twitter.com/mimwood 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

https://twitter.com/mimwood
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9.6.5. Fair Teagasc | Agriculture and Food Development Authority: 

www.mimwoodproject.eu/docs/GMIT%20Letterfrack%20-
%20Teagasc%20Dissimination%202017.pdf 
 

Teagasc ‘Talking Hardwoods’ Conference 
This was at a Teagasc event who are state funded research agency for agriculture, food 
and forestry. At the event GMIT gave a presentation on our related research and had a 
slide on the MimWood Project. We also have a stand with MimWood posters. 
 

 

https://www.teagasc.ie/
http://www.mimwoodproject.eu/docs/GMIT%20Letterfrack%20-%20Teagasc%20Dissimination%202017.pdf
http://www.mimwoodproject.eu/docs/GMIT%20Letterfrack%20-%20Teagasc%20Dissimination%202017.pdf
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9.6.6. National Forestry Conference 2018, Enfield, Co Meath. 
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9.6.7. Forestry and Environment Open Day at Ballyhaise 2018 
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9.6.8. ProSilva Field day 

 

This event was organized to link Prosilva forest owners with added value markets. The 
event took place in GMIT Letterfrack with visitors from all over Ireland. The MIMwood 
project was introduced at the beginning of the day. 
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9.6.9. Opening of GMIT Letterfarck student exhibition 2018, Letterfrack 

 

The MIMwood project was introduced during the opening address. 
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9.6.10. Mendel with Profs Boris Hala and Jiri Tauber Sep 26 

 
Visit of professors from Mendel University 
Dermot O’Donovan discusses the MIMWood project with Professors Boris Hala and Jiri 
Tauber from Mendel University, Brno, Czech Republic. 
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9.6.11. Presentation to representatives from 20 companies Oct 9 

 
Visit of Furniture and wood products companies’ representatives to GMIT Letterfrack 
Dermot O’Donovan discusses the MIMWood project with representatives from over 20 
Irish furniture and wood products companies 
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9.6.12. TEI of Thessaly Presentation of students and staff  

 

Dermot O’Donovan introducing the MIMWood project to students and staff of the 
University of Thessaly 
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9.6.13. Specialized sectoral association website: IWFM – Irish Wood and Furniture 
Manufacturing Network 

 

https://www.iwfm.ie/ 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.iwfm.ie/


    

 

 

 
86 

 

9.6.14. Creation of a poster with project results: 
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9.6.15. Innovawood General Assembly 
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9.6.16. New materials section, GMIT Library 

As part of the MIMWood training process for staff, GMIT arranged 2 days of training from 
Corian Design UK on the novel and advanced use and application of Corian products for 
furniture. This took place in April 2019 and as a direct result of GMIT’s participation on the 
MIMWood Project. 
 

        
 

We have developed a new materials section in our college library as a direct result of our 
MIMWood participation also. 
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9.7. FEDERLEGNO ARREDO 

9.7.1. Official Website 

 

www.federlegnoarredo.it/it/federazione/progetti/ufficio-progetti-europei/progetti-
europei/mimwood 
 

 
 

 

 

 

 

 

 

 

 

 

http://www.federlegnoarredo.it/it/federazione/progetti/ufficio-progetti-europei/progetti-europei/mimwood
http://www.federlegnoarredo.it/it/federazione/progetti/ufficio-progetti-europei/progetti-europei/mimwood
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9.7.2. MIMWOOD page for final conference 

www.federlegnoarredo.it/it/federazione/progetti/ufficio-progetti-europei/progetti-
europei/mimwood 
 

 
 

 

 

 

http://www.federlegnoarredo.it/it/federazione/progetti/ufficio-progetti-europei/progetti-europei/mimwood
http://www.federlegnoarredo.it/it/federazione/progetti/ufficio-progetti-europei/progetti-europei/mimwood
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9.7.3. MADE EXPO - International Trade Show For Architecture and The 
Construction Industry 

Leading fair in Italy for construction sector held in Milano 13-16 March 2019 – Rho 
Fieramilano 
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9.7.5. Facebook page - FederlegnoArredo 
https://bit.ly/2IBkYTM 
 

 
 

 

 

https://bit.ly/2IBkYTM
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9.7.5. LinkedIn page – Polo Formativo LegnoArredo 
 

www.linkedin.com/feed/update/urn:li:activity:6523604120039882752  
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.linkedin.com/feed/update/urn:li:activity:6523604120039882752
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9.7.6. Instagram page – ASLAM Cooperativa Sociale 
 

www.instagram.com/p/BwSLddjlLfV/?utm_source=ig_web_copy_link  
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.instagram.com/p/BwSLddjlLfV/?utm_source=ig_web_copy_link
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9.7.7. Press note - 15.04.2019 FederlegnoArredo 
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9.7.8. Il Giornale (national press – Lombardy section) – Press release 
 
http://www.ilgiornale.it/news/milano/polo-formativo-lentate-database-dei-materiali-
innovati-legno-1680437.html 
 

 

http://www.ilgiornale.it/news/milano/polo-formativo-lentate-database-dei-materiali-innovati-legno-1680437.html
http://www.ilgiornale.it/news/milano/polo-formativo-lentate-database-dei-materiali-innovati-legno-1680437.html
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9.7.9. La Provincia di Como (regional press) 
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9.7.10. DISSEMINATION EVENT- Polo Formativo del Legno Arredo 

Lentate sul Seveso - 15 April 2019 
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9.7.11. Tweet about Final Dissemination Event in Italy 
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10. Sustainability of the project – Maintaining MIMWOOD alive 
 
DISSEMINATION: 
Additionally, the coordinator of the project will further disseminate the project to the 
other wood and furniture Spanish VET centres (around 50) in order to make the platform 
visible. 
 
ACTION: 
Each school will update the MIMWOOD platform by increasing the number of innovative 
materials. Inside VET centres, students and teachers will be motivated with materials 
suggestions to do this activity, as they are the platform users. 
 


